How we express and appreciate \
our unique place in the market.

Growth as a natural by-product of
reaching and serving customers.

How we fuel our operations.

Integrated Clarity®
SIX UNIVERSAL ORGANIZATIONAL NEEDS

Identity

LT ™ Who we are. Our unique, authentic
collective self — our values
and what we are passionate about.
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Life-Affirming Purpose
Why we exist. Our connection to
how our operations serve
universal human needs.

Expression”

e

Ene.rgy

Financial (profit),
Human Operational
Capital (morale), ,

Direction
Where we are going and by when.
Our intentions and strategies to live

technology accelerators. ™. /
" our Identity into the future.

Structure

How we leverage our ldentity,

Purpose, and Direction.

Our use of communication,
authority, accountability,
resources, and information.
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